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Coca-Cola and Nestle accused of
greenwashing over bottle recycling
claims

A European consumer group and environmental campaigners have issued a legal complaint

Plastics Rebellion complains to advertising watchdog about
claims made in British TV advert
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Greenwashing: Many companies
are repeat offenders, study finds

BrewDog fruity beer ad banned over
five-a-day claim
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Selling loads of meat.
Driving climate breakdown.
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26th jul 23
by Christina O'Sullivan

No UK supermarket has adopt

get to reduce sales of industrial meat and dairy

- the single biggest slice of st kets' emissions.

Guardian

Tesco accused of greenwashing over
‘biodegradable’ teabags

hoodwink supermarket shopp
leading stores invent fictitious
boost sales

« Fictitious f; suggest that p fromtr,
+ These products usually come from large UK producers or
« Guy Singh-Watson, of Riverford Organic, has pled for aba

WAITROSE has been accused of “greenwashing” its continued sales of scallops
off Seotland.
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. . . Py . By SEAN POULTER CONSUMER AFFAIRS EDITOR
Complaint filed against retail giant after an experiment PUBLISHED: 23:01, 13 January 2024 | UPDATED: 23:06, 13 January 20
found that the teabags did not biodegrade after a year

buried in soil

Bloomberg Law  Q  Nem< Fodcess Voo

Coca-Cola and Nestle accused of
misleading eco claims
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Kraft Heinz Faces Shareholder Vote On
Its ‘Deceptive’ Recycling Labels

Chemical engineer Jan Dell sees her shareholder proposal as a way
to fight greenwashing by the U.S.-based multinational food
manufacturer.

By James Bruggers X = Mondelez Accused of Greenwashing in Its Sustainability
April1,2024 Labels
4 &S

sive: Suppliers to Tesco, Sainsbury’s, Waitrose and top-end restaurants are
ds and releasing chemicals into water, report claims
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Calls to ban fake farm names tht

environmental harm’

3rd Jan 24
by Liam Lysaght

Retailers have repeatedly promisec Researchers say companies have prolonged injustice and
exaggerated cost of solving infrastructure problems

far louder than their results.

Think safety,
work safely

be safe
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Starbucks sued for alleged deceptive marketing
of its ‘100% ethically’ sourced coffee
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SEC Charges Keurig with
Making Inaccurate Statements
Regarding Recyclability of K-
Cup Beverage Pod
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THE WORST MEAT AN Water companies in England ‘use
UK SUPERMARKETS | greenwashing playbook to hide

Ampney St Peter
sewage treatment works
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er climate claims
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Now sustainability is a big priority for shoppers, eco-claims are everywhere. Yet so

tooare of, Sothe vn is on, with everyone from
watchdogs to financial investors placing the claims of food companies in their
crosshairs

Greenwashing (noun/verb) is the a¢ ‘making a product, policy or activity appear less

environmentally damaging thar ly is. And there's few areas in which it prevalent than food

and drink. But increas: ing called out, with a legislative crackdown to protect consumers,

ing' probe into Marmite
aker Unilever

liant came under fire last year for its focus on the
b Hellman's mayonnaise

rival businesses and investors.
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UNILEVER HAS SAID IT WOULD ALLOW ITS RUSSIAN WORKERS TO BE

CONSCRIPTED TO THE ARMED FORCES (CHRIS RADBURN/PA)
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Governance to tackle e o
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« UK Green Claims Code
« Corporate Sustainability Reporting Directive
(CSRD)

« EU’s Anti-greenwashing Law




My Research Focus: SMEs

» Leading sustainability movement

* Driving local economy and consumer
awareness

« Dealing with resource challenges
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Result 1: Systemic challenges for SME
sustainability

* Lack of transparency in
supply chains

* Dependency on certifications

* Lack of local cost-effective
suppliers (economies of
scale)

| ack of consumer awareness
on sustainable goods




Result 2: Unintentional and “Passive”
Greenwashing

Passive greenwashing

« Selective emphasis on sustainable sourcing

« Conflation of sustainability with quality

« Avoidance of tough and awkward questions to
suppliers

Unintentional greenwashing:

» Misrepresented origins

» Unsubstantiated end-of-life plans
« Supplier non-compliance




Recommendations targeted at SMEs,
Certification bodies and Governance policies
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1. SMEs Differentiations
Periodic supplier audits

Full product lifecycle approach

Transparency & consumer engagement

2. Certification Bodies & Consumer Awareness

Yup! Finally, * Certification bodies need stricter regulations to prevent misuse

| know more . - v eha ot

than the nhance full supply chain accountability

salesman. * Consumers must research beyond certifications before making sustainability-

based purchase decisions

3. Net-Zero Policy Solutions

* Mandate supplier disclosures

» Simplified reporting frameworks to help SMEs comply without excessive burden
* Encouraging domestic businesses to make local sustainable sourcing more viable




Learnings & Implications for Wider Use

« SMEs are critical to sustainability but lack tailored governance.
» Greenwashing must be tackled through transparency and accountability.
» Collaboration between businesses, policymakers, governments and

certification bodies is crucial.

» Without better policies, SMEs will struggle to achieve Net Zero goals.

THE GROWING |SSVUE oF GREENWASHING
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